AND THE WINNER IS...

TropiCSICALIE
MEICO MOMORS

The guys from Tropic's Caltex Pimlicg :
Motars have won an all—expenses—pa|d trip
for twa ta Hamilton lsland to attend the
2010 UCB Conference.

i ight i David (Retail Operations
ed left to right is Pryce (Rep), : e
Flew Manager), Kelly (Site Manager), Jamie (Retail)

Initiatives undertaken by Caltex Pimlico to drive Streets growth
Cattex Pirico had /07 in their group to win the Streets UCB retailer incentive:
Streets ice cream sales

growth of 517 VS. the / Tropic Campaign (driven by site & supported by Strests — every

prior period (sales af DUriahane of Strests Gets Alsoratehin fop s chance tolvinlE
$2965 for June + July LT
2010 vs.$1964 prior

period). Streets Visimax [exclusive to Streets) in fast lane to drive incremental
his site, as part impulse purchases of ice cream.
Since this site,

of Tr‘.opil:l Grouii.S :{:?;SNesﬂé / VT200 freezer to support this fast lane Visimax, by carrying full range
E;E\y”zi;ysigfted selling of top selling ice creams.
2
' 09, so :
S’GF?EFS lzzg\;nggmes Wenre / VT200 is 60% Streets and 40% Nestle.
their ice

rior period. dasy - - |
e / Extra visibility in store for unigue Streets theme park proma in July.




